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Our Thought: 

A little knowledge that acts is worth infinitely more than much knowledge that is idle

Khalil Gibrain

• What is Knowledge - In Western Epistemology: “Justified True Belief ”; the belief must be true,
and the truthfulness must be justified

• We dive into these human spaces that abound in knowledge and we intercept knowledge in
accordance to our needs/requirements

Knowledge Intercept is an expertise driven market research organization 

focussing on fast, meaningful and actionable insights

Idea

accordance to our needs/requirements

• Our organization believes in “asking correct questions at correct time in the correct way ”
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How we are unique:

• Knowledge Intercept believes in strategic as well as executive expertise and relies on 
analytic rigor to present well researched results

• Our researchers are senior resources who have developed their qualitative skills across 12-
15 years at various leading research agencies

• We are a forum of professional comrades who have decided to bring in quality in its  best 
package: affordable and fast

About us

Knowledge Intercept accommodates the most compressed timelines 

and budgets without compromising on quality and innovation

• We strive for excellence in providing robust and research driven clear and meaningful
deliverables

• Being a small organization we provide personalized experience where experienced 
professionals are directly involved in the project
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About us

Knowledge Intercept has an all India reach and aims to create a 

global presence

• New Delhi

• Bangalore

• Kolkata 
• Mumbai 

• Bangalore
• Chennai
• Hyderabad
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We have field offices dotted across India , even in some of the Tier 3 cities/rural  zones. We 
are also capable in conducting research in the neighbouring countries. 



• Consumer understanding and segmentation 

• Growth focused look at customer dynamics

Specialization

Knowledge Intercept is here to take research back to what it was ..and 

should be :  Strategic.. Personalised and Intense 

iiiintercept & iiiinnovate 

Consumer intercept

• Growth focused look at customer dynamics

• Consumer’s  psychographic profiling : New techniques          
incorporating cognitive psychology and behavioural 
economics to understand  human motivations

• Paneled surveys : Understanding the locus in which people 
make their decision 

• Design right research approach to interview, to moderate, to 
interpret and to analyze
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• Usage and  Attitudinal studies  

• Exploratory researches on categories, products and brands 

• Brand equity : through Kapfere’s model 

• Understanding archetype of category / brand 

Specialization

Knowledge Intercept understands individual human behaviour across 

every cultural, economic and political spectrum

Brand iiiintercept

i
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Social intercept

• Rural Research

• Research amongst kids and teenagers 

• Social Research: Acknowledge people as “humans ” rather as 
“consumers ” at individual level

• Constant students of human nature to bring insight, 
expertise    and empathy while presenting a meaningful 
scenario



Knowledge Intercept takes pride in being a partner in our clients’ progress 

and growth

Clients
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The team iiiintercept .. 

Devika A Rele

Master Degree holder in Psychology 

and is currently discovering the world of 

tarot card reading.

Has 14 years of MR research 

experience across agencies such as 

Proact, Research International and 

TNS. Subhalakshmi Mazumdar

MBA  degree helped her to find Market 

Rishabh Raj

The live wire of our team, an IIT Graduate 

of 2012 brings in a new set of thoughts. 

A techie at heart and strategist in mind ; 

went to  Melborne School of engineering 

for his summers and won first prize for 

video making in TechKriti ‘09

MBA  degree helped her to find Market 

research. Has been with the pulse of 

the consumer for the past 14 years 

through being part of agencies such as 

Quantum, Indica Mindsight, Research 

International and TNS. 



iiiintercept enterprise .. 

The team in their past capacities have done multiple range of Qualitative work and 
minimalistic Quant projects. 

� extensive exposure to various qualitative techniques and  methodologies

� been a part of research assignments  such as  brand , retail and marketing 
strategies 

� The team has special expertise in NPD journey both of existing and new brands .

The team has serviced an extensive range of categories both in the urban and in the 
rural settings. 

� Some of the expertise areas  are Personal Care, Automobiles, Media ( both print � Some of the expertise areas  are Personal Care, Automobiles, Media ( both print 
and electronic), Capital goods, Edible Items and Kitchen items ( e.g.: Cooking Oil to 
Gas stove) Luxury goods, Finance, Telecom, Hospitality and many more. 

Some of the brands worthy of mention are : Hindustan Times, Coke, Horlicks, Maggi, 
Tata Motors, Vivanta, Ashirwaad and the list could just go on and on. 

Our team speaks multiple languages : English, Hindi, Bangla, Marathi, Gujarati, Tamil  
therefore very little is out of bounds!!



iiiintercept products 

iiiinvolvent:

� The high SEC young consumers are difficult to shadow, therefore we shadow 
them electronically through facebook, SMS modes of communication. 

� KI becomes a  “friend” and gains access to their lives subtly yet strongly for a 
specified duration of time. 

iiii

iiiintercept & iiiinnovate 

Soliciiiit : 

� Used specially in context of product, brand name and concept test. 

� Product is placed for a day with a specified stimulus. 

� The samples are conjoint with the number of stimulus. 

� Mini groups are conducted to understand the rub off of stimulus to the product. 



Knowledge Intercept Values and Best Practices

� Classical formats are not rigidly adhered or imposed 
providing a wide limitless space to pursue possibilities

� The general public and anyone else interested shall be 
entitled to complete assurance that every marketing 
research project is carried out strictly in accordance 
with the ethical code, and that their rights of privacy are 
respected

� We believe in developing an In-house coordination to 
save time and money and to keep a detailed track on 

Copyright © 2012 Knowledge Intercept

save time and money and to keep a detailed track on 
progress of the project

� iiiidea iiiintercept is an upcoming platform where we 

promote intra organization knowledge sharing thus 
providing our interceptors the opportunity to accelerate 
and innovate

� Researchers would always be prepared to make 
available the necessary information whereby the quality 
of their work and the validity of their findings can be 
adequately assessed.



True we are new … but we promise you 
the best .. Looking forward to good 

working relationship ..


